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C O N T A C T

Available upon request.

P R O F I L E

Strategic marketing professional with expertise in brand marketing, corporate communications, and 
media relations. Proven track record of developing campaigns that engage diverse audiences and strengthen 
brand reputation. Passionate about leveraging creativity and data-driven insights to help promote innovation, 
build consumer trust, and elevate brand impact.

  
 
 

W O R K

COMMUNICATIONS AND PROJECT COORDINATOR
PLUG’N DRIVE, TORONTO, ON | November 2021 - August 2024

▪ Drove brand awareness through targeted social media campaigns and e-blasts, managing media relations 
with 100+ AJAC journalists. Earned mainstream media coverage in Forbes, the Toronto Star, and Maclean’s.

▪ Coordinated high-profile projects and events with partners including Ivy Charging Network (Ivy Home 
launch), BDC (EV Charging Consultations), Electricity Canada (Canadian EV Awards), Toronto Hydro (EV Smart 
Charging Pilot Program), Uber (Road to Zero Emissions), and the City of Mississauga (Climate Change Action Plan).

E D U C A T I O N

GEORGE BROWN COLLEGE
SPORT & EVENT MARKETING, POST-GRADUATE CERTIFICATE | September 2020 - August 2021

UNIVERSITY OF TORONTO
JOURNALISM, BACHELOR OF ARTS DEGREE | September 2016 - June 2020
Includes a Graduate Certificate in Contemporary Journalism from Centennial College 
Minor in Media Studies
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L I N K S

MARKETING MANAGER AND PROJECT COORDINATOR
ACCESSIBILITY PARTNERS, TORONTO, ON | May 2021 - September 2021

▪ Executed a full re-brand, including a new website, logos, brand strategy, and marketing objectives.
▪ Spearheaded all proposal writing and client communications, ensuring alignment with brand objectives.
▪ Managed client onboarding and project coordination, delivering successful project execution.

COMMUNICATIONS ADVISOR
PLUG’N DRIVE, TORONTO, ON | September 2024 - Present

▪ Directed PR and marketing for the EVs are for EVeryone Test Drive Tour, achieving 10M+ impressions and
reaching 1M+ Canadians, leading to thousands of test drives.

▪ Managed digital channels using Hootsuite and media relations using Cision to boost brand visibility.
▪ Advised senior leadership on communications strategies that reinforced brand credibility.

LinkedIn Profile 

My Portfolio

(647) 449-9715

aldownward@gmail.com

1 Hebbard Place
St. John’s, NL A1A 5J6

R E F E R E  N C E S

Alan Downward | 1 Hebbard Place, St. John’s NL A1A 5J6 | Phone (647) 449-9715 |  Email aldownward@gmail.com

https://www.linkedin.com/in/alan-downward/
https://www.forbes.com/sites/ankitmishra/2023/07/11/increasing-zevs-adoption-will-be-critical-in-decarbonising-canadas-transportation-sector/
https://www.thestar.com/autos/ev-auto-pioneer-reflects-on-the-past-and-future/article_6e794484-0690-59a9-a3b3-dc39c4fa98e5.html
https://macleans.ca/power-list-2023/the-power-list-top-10-ev-entrepreneurs/
https://ivycharge.com/home-charging/
https://ivycharge.com/home-charging/
https://www.bdc.ca/en/articles-tools/sustainability/climate-action-centre/articles/how-switch-over-electric-vehicles-business-fleet
https://www.plugndrive.ca/electric-vehicle-awards/
https://www.torontohydro.com/electric-vehicles/smart-charging
https://www.torontohydro.com/electric-vehicles/smart-charging
https://www.uber.com/ca/en/drive/services/electric/
https://www.mississauga.ca/projects-and-strategies/city-projects/climate-change-action-plan/
https://www.plugndrive.ca/evs-are-for-everyone/
https://alandownward.com

